SALHN Consumer Engagement in Research Framework

Consumer engagement plan is based on global standards and three research and improvement roles: Feedback, Design and Evaluation.
1.Feedback: SALHN office for Research will collect participant feedback and share insights with PWCAG and Researchers.

2.Design: Researchers will partner with consumers to ensure Academic Research is consumer centred and poised for grant and recruitment success.
3.Evaluation: The Consumer consultation Hub enables Partnering with Consumers in agile and inclusive ways to ensure our consumers lead research activities.

The Consumer engagement plan is supported via the public Consumer resources for SALHN Research website
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Consumer involvement image: taken from European Patients' Academy on Therapeutic Innovation, under a Creative Commons licence.
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https://www.sahealth.sa.gov.au/wps/wcm/connect/public+content/sa+health+internet/about+us/our+local+health+networks/southern+adelaide+local+health+network/research/consumer+resources+for+salhn+research

